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VISIT KC REPORT



VISION

Serve as a primary 

catalyst for extraordinary 

and continuous economic 

growth of the convention 

and tourism industry.

MISSION

Ignite global passion 

for Kansas City.



Directly accountable for driving visitation

Chief sales and marketing agency

Supported by membership of more than 800 businesses 

The “outside” sales force for the KC Convention Center

VISIT KC



SINCE 1995

The Missouri Division of Tourism’s Promote Missouri 
Fund awards grant funds toward the support of 

local performance-based tourism marketing projects on a 50/50 
fund matching basis.

• Became national model for state tourism funding

• Funding mechanism created in 1993, known as House Bill 188



PROMOTE MISSOURI FUND PROGRAM

The Promote Missouri Fund Program is distributed among two separate

industry programs that are designed to maximize the resources of both Missouri 

Department of Tourism and its certified Destination Marketing Organization

partners based on a county’s tourism level.

The two Promote Missouri Fund opportunities are:

1. Marketing Matching Grant
2. Marketing Platform Development

• Specific to County Tourism Level 1 – 5 Only



WHAT IS A DMO?

A Destination Marketing Organization (DMO) is defined as a non-profit Missouri 

corporation or government unit responsible for and actively engaged in the 

promotion and marketing of tourism in Missouri supported by the organization's 

mission, charter, budget, funding sources and financial statements.



Award amounts are based on the County Tourism Level (CTL) of
the certified DMOs. CTLs are updated annually to reflect changes in
the economic position of the county and all data are collected from
state agencies.

The CTL formula considers:

• limited tourist expenditures

• lodging expenditures

• tourism employment

• state parks with overnight opportunities

• the level of Promote Missouri Funding awarded in the previous

three years

MO MARKETING MATCHING GRANT



Award amounts are based on the County Tourism Level (CTL) of 

the certified Destination Marketing Organizations.

Requires:

• Application inclusive of media budget

• Quarterly project reporting and reimbursement requests

• End of fiscal year final project summary report

• Ad effectiveness study (CTL6 - 8) (incremental cost to DMO)

MO MARKETING MATCHING GRANT



A 50/50 matching program for pre-approved leisure 
travel advertising completed in pre-approved media

markets.

• Funds can only be used to purchase media and are reimbursed
with proper tracking documentation on a quarterly basis

• Creative must be pre-approved prior to media insertion

• Media channels must be approved by MDT

• Project budgets must be pre-approved

Failure to comply with any requirements results in denial 
of reimbursement.

MO MARKETING MATCHING GRANT



The grant is not:

• A stipend

• For administrative fees, creative or event production

• Usable for markets within 50 miles of the destination

MO MARKETING MATCHING GRANT



MO MARKETING MATCHING GRANT

This funding must be matched at 100% -- for every $1 of MDT money spent, at least $1

of DMO money must be spent

• 50% of Leisure Marketing budget is Missouri Division of Tourism Marketing

Matching Grant funding

• The remaining 50% is matched by combined VKC marketing cooperative media

partners and Visit KC budget funds



Economic Impact of Tourism



THE IMPACT OF TOURISM: VISITOR SPENDING
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THE IMPACT OF TOURISM: EMPLOYMENT

Source: Tourism Economics, 2018
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JACKSON COUNTY’S 2018 TOURISM ECONOMIC IMPACT

Expenditure Category
Jackson-MO
In Millions

Lodging $ 441.50

Food & Beverage $ 396.20

Retail Trade $ 333.70

Recreation $ 248.50

Air Transport n/a

Gasoline Stations $ 114.10

Other Transport $ 70.80

TOTAL Direct Spending $ 1,604.70

Indirect & Induced $ 1,025.60

TOTAL Economic Impact $2,630.30B

Source: Tourism Economics and Longwoods TravelUSA, 2018



Jackson County Representation



PROMOTING THE REGION

❑ Blue and Gray Park

❑ Blue River Parkway

❑ Blue Springs Lake & Beach

❑ Fleming Park

❑ Fort Osage National Historic Landmark & Edu Center

❑ Frank White Jr. Softball Complex

❑ Fred Arbanas Golf Course at Longview Lake

❑ Ft. Osage National Historic Landmark & Education Center

❑ Jackson County Parks + Rec Campground

❑ Kemper OutdoorEducation Center

❑ Lake Jacomo

❑ Landahl Park

❑ Little Blue Trace Park

❑ Longview Equestrian Park

❑ Longview Parks & Lake

❑ Missouri Town 1855

❑ Oppenstein Park



VISITKC.COM

44,629 pageviews for Jackson County events

10,358 pageviews for Jackson County business listings

Christmas in the Park
#1 event on VisitKC.com in 

2020 with over 40k pageviews



CONTENT CREATION

Top VisitKC.com Articles Featuring
Jackson County Attractions and Parks

• 20 in ‘20: Top Reasons to Visit Kansas City in 2020
Featuring TrumanLibrary

• Landmarks we love in KC
Featuring TrumanLibrary

• Hiking in and around KC
Featuring Lake Jacomo, Fleming Park, Little Blue Trace
Trail, Missouri Town 1855

• KC’s Cultured Cocktail Scene
Featuring Lee’s Summit (The W)

• Kansas City’s Holiday Light Displays
Featuring Christmas in the Park and Winter Magic

• Three Stop Hop: Lee’s Summit
Featuring Downtown Lee’s Summit (Third Street Social, Poppy’s 
Ice Cream, The W)

• Perfect Parks for Every Occasion
Featuring Loose Park, Swope Park, Penguin Park, Longview Lake, 
Waterworks Park

These 7 articles resulted in 115,056 visits on VisitKC.com in 2020.



VISITKC.COM WEB STORIES



VISITKC.COM WEB STORIES



EMAIL MARKETING

Visit KC sends 
monthly newsletters
to a database of 
85,000+ subscribers.

The open rate is 20%
on these emails



LEISURE MEDIA CAMPAIGN

• Inclusion in 14 regional advertising markets. 
• Tactics include; Emails, banner ads, mobile 

ads, campaign landing page and more.

• Campaign continues to see 
record-setting ROI’s.



SOCIAL MEDIA: JACKSON COUNTY ATTRACTIONS

350,000+ social media impressions for 
Jackson County attractions in 2020 and 2021



SOCIAL MEDIA: KC PARKS

135,000+ social media 
impressions for KCMO Parks 
in 2020 and 2021



SOCIAL MEDIA: CREATIVE BREAKS

Creative Breaks
• Social media video series designed to keep 

viewers engaged with KC attractions during 
COVID-19 closures

• 3,800+ video views of Truman Library episode 



PRINT PUBLICATIONS

2021 Official Visitors Guide
• Distribution: 150,000 in print
• 2.5M additional impressions through 

on-demand Web and iPad editions 

Summer Getaway Guide
• Editorial/Photo Inclusion
• 90K regional households 

via direct mail magazine
• Additional digital 

impressions and email 
marketing 



SPECIAL PROMOTIONS

KC Tap Tour (Season 5 Stats)
• 1,400 sales (20% out-of-town 

visitors)
• $12,000+ in sales
• 2,300 check-ins

• 10+ Jackson County 
participating breweries

KC Restaurant Week
• Promoted 100+ Jackson 

County restaurants during 
KCRW

• 500K website visits to 
KCRestaurantWeek.com



FILM OFFICE
KC Film Social Media - Where 

to Film Wednesdays

Tw: @KansasCityFilm

FB: FilmInKC

Instagram: FilmInKC



FILM OFFICE

Jackson County listings on KC Film website:

• 442 Location Listings

• 423 Crew & Services Listings




